Nightlife Trailblazer Marquee set to fire up
Southeast Asia club scene with debut
at Marina Bay Sands
Marquee Singapore to anchor a new multi-concept dining and
entertainment destination by TAO Group next year

Singapore (14 June 2018) – Nightlife will hit fever pitch when one of the biggest nightclub
brands in the world, MARQUEE, makes its Asia debut at Marina Bay Sands. Set to be a game
changer in the nightlife scene, Marquee – which sits within a new multi-concept dining and
entertainment destination - is another collaborative effort between Marina Bay Sands and TAO
Group, following the successful launch of LAVO Italian Restaurant & Rooftop Bar in January this
year.
Offering a club experience like no other, Marquee Singapore will take up the space formerly
occupied by one of the two theatres at the iconic Marina Bay Sands. Promising a fully
immersive nightclub experience, Marquee Singapore will be a perfect blend of design,
technology and cutting-edge sound that will span across three different floors, with dramatically
high ceilings that soar 70 feet and a full-sized, eight-armed Ferris Wheel, offering unrivaled
views of the nightclub for guests riding in its pods.
President and Chief Executive Officer of Marina Bay Sands, George Tanasijevich said, “Marina
Bay Sands is privileged to be collaborating once again with hospitality titan TAO Group to bring
in a club concept that is famed for drawing some of the biggest entertainers and DJs in the

industry. Marquee Singapore is among a series of new dining and entertainment concepts in the
pipeline that will continue to set Marina Bay Sands as an unparalleled nightlife destination.”
Noah Tepperberg, Partner of TAO Group, said, “After introducing LAVO to Singapore, we are
excited to unveil our next projects with Marina Bay Sands. With Marquee Singapore paving the
way, this new dining and entertainment destination promises to transport guests upon arrival to
a hospitality experience that will be unlike any other in Southeast Asia. This next adaption of the
Marquee brand is unmatched in design and detail and will truly be one of the most outstanding
nightclubs in the world.”
TAO Group founders and nightlife impresarios Noah Tepperberg, Jason Strauss, Marc Packer
and Rich Wolf first established Marquee Nightclub in New York City in December 2003,
subsequently followed by Marquee Nightclub & Dayclub at The Cosmopolitan in Las Vegas and
Marquee Nightclub at The Star – Sydney. The Marquee brand remains the number one
destination for premier music talent, featuring residencies of world-class entertainers and DJs
like Kaskade, Dash Berlin, Erick Morillo, Andrew Rayel, DJ Khaled, French Montana and Travis
Scott. Once again, TAO Group is set to elevate the nightlife landscape in a new market with the
opening of Marquee Singapore.
The new multi-concept destination is slated to open in 2019.
For more information on Marquee Singapore, please visit www.marqueesingapore.com or follow
@marqueesingapore.
About Marina Bay Sands Pte Ltd
Marina Bay Sands is the leading business, leisure and entertainment destination in Asia. It features large and flexible
convention and exhibition facilities, 2,560 hotel rooms and suites, the rooftop Sands SkyPark, the best shopping mall
in Asia, world-class celebrity chef restaurants and an outdoor event plaza. Its two theatres showcase a range of
leading entertainment performances including world-renowned Broadway shows. Completing the line-up of
attractions is ArtScience Museum at Marina Bay Sands which plays host to permanent and marquee exhibitions. For
more information, please visit www.marinabaysands.com
About TAO Group
TAO Group is a leading restaurant and nightlife company that develops, owns and operates many of the most
successful food, beverage and nightlife entertainment venues in the United States. Partners Marc Packer, Richard
Wolf, Noah Tepperberg, and Jason Strauss bring decades of hospitality experience to the brand portfolio. Currently
TAO Group boasts operations in New York City, Las Vegas, Los Angeles and Sydney, Australia. In New York City,
the collection includes Avenue, Beauty & Essex, LAVO Italian Restaurant and Nightclub, Marquee Nightclub, The
Stanton Social, TAO Asian Bistro Uptown, TAO Asian Bistro Downtown and Vandal. TAO Group operates all of the
food and beverage outlets of the Dream Downtown hotel including room service, PHD Rooftop, Electric Room and
Bodega Negra. Additionally, they operate all of the food & beverage outlets of the Dream Midtown hotel including The
Rickey, Fishbowl and PHD Terrace. TAO Group unveiled three new concepts within Moxy Times Square including
Legasea, a Seafood Brasserie; Egghead, an egg-centric all-day breakfast sandwich shop; and Magic Hour Rooftop
Bar & Lounge, New York City’s largest hotel rooftop open all season. Las Vegas operations include TAO Asian
Bistro, Nightclub & Beach at The Venetian, LAVO Italian Restaurant & Lounge at The Palazzo, Beauty & Essex at

The Cosmopolitan and Marquee Nightclub & Dayclub at The Cosmopolitan. TAO Group’s most recent U.S. market
expansion to Los Angeles include Avenue, Beauty & Essex, Luchini Pizzeria & Bar, TAO Asian Bistro and The
Highlight Room rooftop, lounge, pool and grill atop the Dream Hollywood. Marquee Nightclub at The Star – Sydney
represents the company’s first international offering. Most recently, TAO Group made its Asia debut with the opening
of LAVO Italian Restaurant & Rooftop Bar in Singapore at Marina Bay Sands. For more information, please visit
www.taogroup.com or follow @taogroup.
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